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	Unadjusted model
	Adjusted model*

	
	n (%)
	ß (95% CI)†
	P‡
	ß (95% CI)†
	P‡

	Active or sporty
	
	
	
	
	

		Not really like us**
	39 (14)
	-
	
	-
	

		A little like us
	151 (52)
	-25.0 (-39.2, -10.2)
	
	-28.6 (-44.8, -12.3)
	

		Definitely like us
	99 (34)
	-23.6 (-38.5, -8.6)
	0.002
	-28.6 (-45.7, -11.5)
	0.002

	Media savvy
	
	
	
	
	

		Not really like us**
	45 (16)
	-
	
	-
	

		A little like us
	144 (50)
	8.6 (-3.7, 20.8)
	
	12.2 (-2.7, 27.1)
	

		Definitely like us
	99 (34)
	17.1 (4.0, 30.3)
	0.034
	19.9 (4.0, 35.8)
	0.049

	Bookish
	
	
	
	
	

		Not really like us**
	18 (6)
	-
	
	-
	

		A little like us
	160 (55)
	0.0 (-23.1, 23.1)
	
	-2.0 (-28.0, 23.9)
	

		Definitely like us
	111 (39)
	-10.0 (-33.7, 13.7)
	0.228
	-4.2 (-30.9, 22.5)
	0.923

	Outdoor people
	
	
	
	
	

		Not really like us**
	31 (11)
	-
	
	-
	

		A little like us
	137 (48)
	0.0 (-18.2, 18.2)
	
	-5.9 (-11.6, 23.5)
	

		Definitely like us
	119 (41)
	-12.8 (-31.2, 5.4)
	0.050
	-10.8 (-28.8, 7.2)
	0.011

	Musical
	
	
	
	
	

		Not really like us**
	88 (31)
	-
	
	-
	

		A little like us
	148 (51)
	4.3 (-8.1, 16.7)
	
	2.8 (-10.6, 16.1)
	

		Definitely like us
	51 (18)
	-0.0 (-16.2, 16.2)
	0.739
	6.0 (-11.6, 23.5)
	0.797

	Religious/spiritual
	
	
	
	
	

		Not really like us**
	212 (74)
	-
	
	-
	

		A little like us
	48 (17)
	-8.6 (-22.8, 5.7)
	
	-1.9 (-18.7, 15.0)
	

		Definitely like us
	27 (9)
	-19.3 (-36.0, -2.6)
	0.054
	-7.0 (-29.2, 15.2)
	0.817

	Creative or arty
	
	
	
	
	

		Not really like us**
	64 (22)
	-
	
	-
	

		A little like us
	162 (57)
	4.3 (-9.2, 17.8)
	
	0.1 (-14.6, 14.8)
	

		Definitely like us
	61 (21)
	12.9 (-3.9, 30.0)
	0.307
	4.5 (-13.3, 22.3)
	0.837



* Models were adjusted for items from unadjusted models in Table 3 if P<0.25 (child’s sex, child’s BMI z-score, maternal age at birth, maternal ethnicity, maternal pregnancy BMI, maternal screen time), with additional adjustment for POI study group and household deprivation category(25) and maternal parity (variables used for the stratified randomization of the POI participants into groups).
† Quantile regression (ß): predicted change to median minutes of children’s television viewing per day between reference and non-reference levels of categorical of family type.
‡ Wald test.
** Reference group.
